


















#WELLBEING
#LITTLE THINGS 

#JOY
#SIMPLICITY 

#BEING TOGETHER
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Launched on Valentine's Day, the Diesel “When Together” campaign shows the 
joy that simple moments together can bring to people. This Diesel ad features 
couples embracing and sharing daily moments as we hear their voices 
expressing the hardships of the lockdown. “I had like a bad bout of anxiety,” one 
says. “Things happen on a level that you’re not even conscious,” adds another.

DIESEL

Heineken launched a series of ads under the hashtag the simple moments we 
used to take for granted, like enjoying a beer with friends that were always 
taken for granted but were paralysed by Covid. The ad shows people getting 
dressed and preparing themselves to go out and meet friends. Heineken says, 
"We want to celebrate people's resilience and inventiveness to keep going and 
say... keep it up!".

HEINEKEN



#CELEBRATING LOVE
#NEW START
#FREEDOM 
#COURAGE
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A Google ad launched during Olympics shows people searching for information 
on how to start at a new school, how to start dating again and how to start over. 
“Start again,” is the message behind the campaign that acknowledges the hard 
times during the pandemic and comes with a positive tone for the present and 
future. 

GOOGLE

Burberry launched a campaign where people are dancing and flying, 
celebrating the good feelings of freedom. According to the creative director 
Riccardo Tisci, the film "celebrates the fearless spirit of exploration which 
connects us with one another and the natural world."

BURBERRY



#COMMUNITY
#SOLIDARITY

#RESPONSIBILITY 
#EMPATHY
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Small businesses are one of the hardest hit with the current Covid -19 
restrictions. Moreland Council has made a website called 'Love Moreland, 
Buy Local' to support local businesses and reinforce the sense of solidarity 
and community.

MORELAND COUNCIL

GUINESS

Guiness unveiled the campaign “Welcome Back” celebrating the recent 
reopening of pubs and bars in the UK. “The campaign was inspired by that 
all-too-familiar experience of seeing something we miss everywhere we 
look – in this case, a pint of Guinness, in a pub, with our mates,” says Neil 
Shah, head of Guinness Great Britain.

https://www.thedrum.com/news/2021/04/12/ad-the-day-tesco-tells-shoppers-go-the-pub-instead
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